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Surfers Against Sewage (SAS) is an environmental 
charity protecting the UK’s oceans, waves and 

beaches for all to enjoy safely and sustainably, via 
community action, campaigning, volunteering, 
conservation, education and scientific research.
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Tom Curren, big wave surfing pioneers 
Greg Long and Brad Gerlach, as well as 
pro-surfer and environmental activist 
Ramon Navarro. The surfers were joined 
by keynote speakers including Guardian 
ethical journalist and BBC television 
presenter, Lucy Siegle, and inspirational 
scientist and explorer Dr Easkey Britton. 
You can access all of the talks from the 
event at www.globalwaveconference.org

2016 has continued at a similarly 
frenetic pace and we have a packed year 
of campaigning, activism, conservation, 
education and events ahead of us. 

April sees the Big Spring Beach 
Clean, which could see up to 10,000 vol-
unteers taking to the beaches with us 
and will this year try to further close the 
loop on marine litter through the recy-
cling of as much of the plastic waste we 
collect as possible. 

After the success of the Break The 
Bag Habit campaign and the subsequent 
single-use bag charge, we’ll also be tar-
geting more of the 'cornerstone litter 
species’ we see on our beaches, starting 
with the plastic bottle. Check out Re-
gional Rep Alasdair Steele’s report on his 
trip to Oslo as part of the Have You Got 
The Bottle campaign.

Perhaps soonest and most impor-
tantly we have the best chance in a 
generation to stop or massively restrict 
the amount of sewage pollution water 
companies are still allowed to discharge 
at our beaches. In April, the Environ-
ment Agency are running a consultation 
on the framework that allows them to 
do this and we need your support to let 
water companies know that enough is 
enough. There won’t be another chance 
to do this for perhaps another decade so 
we have a unique opportunity to deliver 
real and lasting change on this sadly 
persistent issue.

Finally, let us not forget the EU Ref-
erendum that is due to take place in June 
and presents the country with one of the 
biggest political decisions it has ever had 
to take. Currently there is a great void of 
information about the environmental 
legislation that would be brought in to 
protect our waves, oceans and beach-
es should the country vote to leave the 
Union. It’s important to highlight just 
how important EU legislation has been 
for our campaigns since Surfers Against 
Sewage was established. The Bathing 
Water Directive and the Urban Waste 
Water Treatment directive have been 
fundamental drivers in improving and 
protecting the water quality at beaches 
right around the UK since their imple-
mentation in the 1990’s. These have 
provided a backdrop for many successful 
SAS campaigns over the years. Alongside 
other key Directives, these offer a very 
important framework, against which we 
can set a meaningful campaign plan to 
protect people and the planet. The cur-
rent Marine Strategy Framework Direc-
tive offers us a similar, if somewhat less 
powerful, framework for action to tackle 
marine litter. We hope that there will 
be increasing debate about the ongoing 
and growing importance of protecting 
the marine environment and the frame-
works that will be in place after June to 
support our continued fight for cleaner 
seas. 

Thanks for your ongoing support!

Hugo Tagholm, 
Chief Executive Officer

HUGO’S FORWARD

2015 was a monumental year for Surfers Against Sewage, 
not just because we celebrated our 25th anniversary, but 
more importantly because of the unprecedented impact 
we created with the help of our members, supporters and 
activists around the UK. 

The year saw SAS help create gov-
ernment legislation for the first time 
in our history through the single-use 
bag charge, which is already having a 
dramatic effect in reducing the flow of 
plastic bag waste into our environment. 
It was also a year when SAS’s community 
beach clean initiatives became the big-
gest such events in the UK, mobilising 
over 12,000 grassroots activists in the 
fight against marine litter. The cam-
paigns team pioneered new water quality 
campaigns to expose the current sewage 
pollution paradigm and collaborated on 

the latest emerging health threats posed 
to water users.

We also led the world’s enviro-surf 
community in delivering the Global 
Wave Conference, an unprecedented 
gathering of some of the world’s most 
respected surfers, environmentalists, 
sustainable business leaders, grassroots 
activists, campaigners and marine ex-
perts focused on the protection of waves, 
oceans, beaches, wildlife and surf habi-
tats worldwide.

Surfers Against Sewage were joined 
by three-time world surfing champion 
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The Global Wave ConferenCe was organised by SAS 
in Cornwall and London in October 2015, bringing 
together the world’s leading enviro-surf groups, 
sustainable industry leaders, environmental 
thought pioneers, pro surf athletes, scientists, poli-
ticians and activists. WSL Big Wave Tour champion 
Greg Long (left) gave the keynote speech..  
Watch all the talks at globalwaveconference.org
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2015 was a landmark year for the SAS Beach Clean 
Programme. By almost every global standard used to 

measure beach clean success by, together we smashed  
it out of the park (scientifically speaking that is!) and we  

believe the numbers speak for themselves. 

BIG SPRING BEACH CLEAN

Big Spring 
Beach Clean

As ever the foundation for this suc-
cess was the Big Spring Beach Clean 
and from humble beginnings it is now 
globally recognised as the single biggest 
weekend of volunteer beach clean activ-
ity in Europe.  There are two overriding 
reasons for this success:

Necessity 
The continued increase in marine litter 
and SAS’s vision to tackle this by 2020.

You  
Massive community enthusiasm and 
commitment in the face of the marine 
litter crisis.

So it should come as no surprise that 
we have once again raised the beach 
clean bar! With your help, this year’s Big 
Spring Beach Clean will be our biggest 
ever, taking place at over 200 beach-
es across the UK with the help of up to 
10,000 volunteers for the first time.

This January, Storm Imogen swept 
through the UK, battering coastal com-
munities with gale force winds and 
colossal waves; dumping thousands of 
tonnes of marine litter along the coast-
line. Marine Litter is one of the biggest 
threats to the health and sustainability 
of our marine eco-system and com-
munity beach cleans play a vital role in 
tackling this crisis. Large-scale beach 
clean efforts such as the Big Spring 
Beach Clean bring people together and 
empower them to take ownership of 
their beaches, safeguarding them for 
future generations while educating those 
generations to continue this legacy. 

In one of the biggest changes to this 
year’s activities, we are also aiming to 
recycle as much of the ocean plastic 
as possible as it’s collected and sorted 
by Big Spring Beach Clean volunteers. 

Working in collaboration with Parley for 
the Oceans we would ultimately like to 
recycle all of the plastic collected from 
our beaches and this year’s pilot recy-
cling scheme will be a massive step in 
the right direction.

We’re thrilled to be working closely 
with Parley for the Oceans and their 
global collaborator network to ensure 
that as much of the plastic is collect-
ed as possible at the Big Spring Beach 
Clean are diverted away from landfill 
and upcycled into new products. Parley 
for the Oceans is the space where crea-
tors, thinkers and leaders come togeth-
er to raise awareness for the beauty and 
fragility of our oceans and collaborate 
on projects that can end their destruc-
tion. Our partnership with them reflects 
the wider work SAS are undertaking to 
pilot effective circular ocean economy 
projects, which last summer were com-
mended by the Prince of Wales through 
the Ocean Plastics Awareness Day we 
hosted at Fistral Beach, Cornwall. 
Together, we will be addressing the 
threat of ocean plastic pollution 
through communication, education 
and direct action initiatives in a three-
tiered strategy called AIR:

To best harness the potential for 
plastic recycling, Parley will be pro-
viding a number of large silo bags to be 
sent to specific regions around the UK 
in the hope that they will be filled with 
marine plastics removed during the 
beach cleans. We have designated mul-
tiple ‘hubs’ around the UK where these 
silo bags will be sent. These are areas 
with high levels of beach cleaning ac-
tivity, such as Dorset on the South Coast 
where there will be a large number of Big 
Spring Beach Clean events taking place 
and the plastic collected will be in much 
higher quantities. 
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These will then be collected by our 
fantastic team of Regional Reps before 
being delivered to SAS HQ where a large 
container, provided by Parley, will be 
waiting to be filled. Once this is full Par-
ley will then reclaim the container and, 
through implementation of the latter two 
stages of the AIR strategy, will repurpose 
the plastics into new products. 

This marks a fantastic new addition to 
the Big Spring Beach Clean which has seen 
significant growth from its origins; start-
ing out with just 2 beach cleans, this year 
will see over 200 cleans and from only 
tens of people to thousands. Alongside 
our Autumn Beach Clean Series, the Big 

Spring Beach Clean has become a high-
light of every beach cleaner’s calendar. 

The Big Spring Beach Clean is already 
the biggest single community beach 
clean effort in the UK. However, to keep 
it growing and to reach our target of 
uniting 7,000 grassroots volunteers to 
tackle the marine litter crisis at over 200 
beaches across England, Wales, Scotland 
and Northern Ireland, we are calling for 
community volunteers to join us. Visit 
the Events Page of the website at www.
sas.org.uk/events/ to find your nearest 
beach clean and head down to give a 
helping hand in stemming the tide of 
marine litter.  

Avoid
Plastic is a design failure to be avoided as much as possible. 

When it’s unavoidable, cut into the unnecessary fossil 
fuel-based production of virgin plastic by using recycling 

materials in a closed loop.

Intercept
Every piece of plastic ever produced is still out there. Through 

its Global Clean-up Network, Parley intercepts plastic from 
shorelines, waterways and the high seas, diverts waste from 

landfills and upcycles recovered materials to disrupt the 
cycle of pollution. This is where our partnership for the Big 

Spring Beach Clean will be most effective.

Redesign 
The only way we’ll solve this is through eco innovation. 

Parley is working to disrupt plastic-centric product 
categories, reinvent plastic and set new standards within 

the creative industries for developing, distributing and 
promoting products.

We Would like To Thank lead sponsors 
Parley for the Oceans for making the event possible and supplying the necessary equipment to 

facilitate the collection and recycling of all plastics collected and Klean Kanteen and Haven for their 
ongoing support. For more information check 

www.sas.org.uk or email Jack at beachcleans@sas.org.uk

634 
SAS BEACH CLEANS

12,000
COMMUNITY VOLUNTEERS MOBILISED

47 
TONNES OF MARINE LITTER SWEPT FROM BEACHES

15,000 
PLASTIC BOTTLES AND CANS RECYCLED
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Last week I was invited to represent 
Surfers Against Sewage on a fact finding 
trip to Norway, organised by the Asso-
ciation for Protection of Rural Scotland 
(APRS), to look into the country’s highly 
successful deposit return system for 
plastic, cans and glass.  The background 
to this is that APRS have launched a 
campaign, entitled “Have you got the 
bottle” to introduce a similar system in 
Scotland.

So 15 folk heading to Norway to find 
out more – a mix of environmental cam-
paigners, retailers, political lobbyists 
and a trusted journalist.  

Prior to the trip I had attended a dis-

cussion group  
organised by Keep 
Scotland Beautiful where 
both those for and against a deposit 
return scheme (DRS) were given the 
chance to have their say.  I went along 
thinking it was a great idea, but by the 
end of the day, and having listened to 
some very slick anti-DRS speeches by 
people within the drinks and packaging 
industries, I left feeling rather unsure.  
There were some big questions that had 
remained unanswered and I did wonder 
whether this was something that SAS 
should be wholeheartedly supporting.  

The drinks industry is a powerful 

force and well known for its anti-DRS 
stance. One of the speakers was the head 
of marketing for AG Barr – the company 
who produce Irn Bru, Scotland’s iconic 
and bright orange miracle hangover 
cure!  He was a polished speaker and 
made three points in particular which 
nobody seemed able to answer: 
 

1) We already have a kerbside recycling 
system in Scotland – there is no need 
for a DRS when plastics get collected 

anyway.  All you are doing is double 
counting. 

 
2) Irn Bru had been operating a 
deposit return scheme for their 
large glass bottles for decades, but 
had recently decided to shelve the 
scheme as levels or returns had 
fallen to such low levels. 

 
3) Shopping habits are changing.  DRS 

depends on people bringing back their 
empty bottles etc to the supermarket when 

they shop, but what if more and more people 
were shopping online…how would they dis-
pose of their empties?

However, given the huge issue with 
marine litter, and plastics in particular, 
Surfers Against Sewage have decided 
to back the scheme, which is also sup-
ported by well over 80% of the Scottish 
population. But perhaps the most com-
pelling counter argument to the slick 
industry spin-doctors is the fact that 
there are many successful DRS schemes 
operating elsewhere in the world – so 

the opportunity to see one in action was 
seized upon.

Norway is similar to Scotland in 
terms of size and population distribu-
tion – a couple of large cities but large 
areas that are sparsely populated, which 
makes collecting empty bottles a chal-
lenge, so it was the perfect place to visit.  
The DRS has been running since 1999 
and has a recycling rate of over 95% - 
way above what we manage in Scotland.

We started off visiting a number of 
retailers where customers could return 
their empties.  Our first visit was a small 
convenience store in Lillehammer (just 
outside Oslo).  We were shown a collec-
tion machine which was about the size 
of a drinks vending machine.  Customers 
put their cans, glass and plastics into the 
machine and it sorted them all out prior 
to collection by the recycling company.  
The customer had the choice of a return 
of about 8p for the smaller bottles and 
18p for bigger ones, or if they were feel-
ing altruistic they could press a button 
which gave the money to the Red Cross, 
whilst at the same time entering them 
into a multi million Krone lottery draw.  
Everyone’s a winner!

But the single shop retailers who had 
come along on the trip were shifting un-
easily as the machine manufacturer ex-
tolled its virtues…..they were concerned 
about the size of the machine and felt 
there was no way that it would fit in their 
shops.  It seemed we had maybe started 
in a shop that was a bit too big, so our 
next visit was to a petrol station where, 
instead of a recycling machine, custom-

Have You Got 
The Bottle?

Alasdair Steele, SAS Regional Reps for Edinburgh finds out more about bottle and packaging 
deposit schemes.

1312 PIPELINE 99 A WASTEFUL TRIP TO OLSO
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ers could return their empties but they 
were just stored in large (recycled!) plas-
tic bags and these were collected once a 
week.  This, combined with the fact that 
there is also a smaller size of machine, 
which is about the size of a lottery ma-
chine, calmed the furrowed brows of the 
retailers.  All were happy again.

We then went to a large supermarket 
to see bigger collection points in action.  
It was impressive to see everyone com-
ing in and recycling their plastics and 
glass and the sheer volume of material 
collected was staggering.  It was clear 
that returning empties was an integral 
part of a visit to the shops for the locals.

We then went out to the collection 
centre, based on the outskirts of Oslo 
and operated by Infinitum, who run the 
DRS scheme in Norway.  We saw the 

plant where all the packaging is deliv-
ered and sorted before going off to be 
recycled.

The plant was huge – the machinery 
separated the various materials – even 
being able to separate different colour-
ed plastics.  The process allows them to 
recycle plastic bottles an average of 17 
times.  And recycling one plastic bottle 
saves enough energy to charge your mo-
bile phone for a staggering 3 weeks.

When we sat down with the MD of 
the company we were able to ask all the 
tricky questions that had been bothering 
us.   He had set up the system, operated 
it for over 15 years and was able to give 
us genuine answers based on reality not 
theory.  And here’s the thing…there 
really is no down side.  So back to my 
burning questions from earlier…

1) Why have DRS when you have kerbside 
recycling.  The two can and should work 
together.  The largest offender is plastic 
bottles and 70% of drinks within containers 
are consumed away from the home.  So the 
kerbside scheme requires you to bring your 
packaging home with you each time you use 
a bottle.  The average DRS scheme has a re-
cycling rate of over 95% (a staggering 98.5% 
in Germany) whereas the stats for kerbside 
recycling are around half that level.  And as 
for the argument that all you are doing is 
removing valuable plastics from the kerbside 
collection and impacting on its viability – 
this doesn’t appear to be true….the reduced 
amount of kerbside recycling does indeed 
mean reduced revenues, but this is balanced 
by the fact that collection trucks can travel 
further so less are needed. There may be a 
reduction in manpower which impacts on 
jobs, but this is more than compensated for 
by the jobs created by the DRS itself.

2) Changing shopping habits.  Like any busi-
ness Infinitum needs to move with the times 
and adapt to changing preferences.  The 
solution to internet shopping is very sim-
ple – the vans that deliver the food simply 
collect the recycling from the houses they 
deliver to and return it to the store.  This is 
well established in a number of countries 
and works perfectly well.

3) And what about poor old Irn Bru’s bottle 
return scheme.  The view was that this was 
very different to a dedicated DRS scheme.  
Irn Bru only offered a limited number of bot-
tle return points, but perhaps most impor-
tantly, the main reason for its demise was 
people in the UK now prefer to buy plastic 
bottles rather than heavy 1.5 litre glass bot-
tles. Buying habits have changed and that 
is the reason why Irn Bru’s scheme became 
uneconomic.

It was a great trip – seeing the system 
working so well, and the impact it has on 
the Norwegian environment, has left me 
convinced that we should have a deposit 
return scheme in Scotland.  On the back 
of the trip SAS has written to the Envi-
ronment Minister asking for confirma-
tion that introduction of such a scheme 
will be included in the manifesto for the 
upcoming election.  In an ideal world we 
wouldn’t have plastics but we need to 
find a solution for the world we are cur-
rently in. The things that will stay with 
me from the trip are:  

1) Deposit return schemes work. They defi-
nitely work and there really is no reason not 
to have one.

2) It helps teach people the impact of litter-
ing in the same way that our beach cleans 
do.  Go visit Norway…you wont see any 
plastic bottles in the towns, or even on the 
beaches…anything that is left has a value 
so somebody will pick it up and take it to be 
recycled.

3) It’s all about habit – DRS is second nature 
to Norwegians now in the same way that 
kerbside recycling and not using single use 
plastic bags is to us.  If we can get the pol-
iticians to bring DRS in then it will make a 
huge difference very quickly.

4) The drinks and packaging industries are 
talking nonsense.  Ignore them.

doWnload SAS’s Marine Litter 
Report at www.sas.org.uk

A WASTEFUL TRIP TO OLSO
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There are 31,000 sewer overflows 
around the UK, designed to discharge 
a poisonous mixture of raw, human 
sewage and other pollutants from road 
drains and roof tops, directly into our 
rivers and seas.  Most beaches have at 
least one sewer overflow that discharges 
this toxic soup either directly into the 
beach or nearby.  These sewer overflows 
are often hidden away from view to 
conceal their existence.  The worst per-
forming sewer overflow in our Safer Seas 
Service (SAS’s free, real-time pollution 
warning service) discharged a shocking 
59 times during the 2015 bathing season 
(May-Sept).  There are many more sewer 
overflows that boast similarly shameful 
numbers of rancid discharges.  

This pollution could make you very 
sick and harms the marine environment 
we believe should be protected.

A dramatic change is clearly needed.  
And after many years of Surfers Against 
Sewage lobbying, the Environment 
Agency is finally challenging the English 
water companies that repeatedly abuse 
our coastal environment with excessive 
sewer overflow discharges.  We now 
need your help to empower the Environ-
ment Agency to take strong and decisive 
action to legally oblige water companies 
to massively reduce or eliminate sewer 
overflow pollution altogether.

We are calling for 10,000 surfers, 
water users, boarders, swimmers and all 
beach lovers to join us in calling on the 

government for SEWAGE FREE SEAS!  
Surfers Against Sewage will deliver 

your message of support directly to the 
Environment Minister.  

Together we can deliver a powerful 
message calling for Sewage Free Seas!

We have just launched the Sewage 
Free Seas website to focus as a focal 
point for the campaign.  Simply visit 
www.SewageFreeSeas.org.uk and add 
your details to our calls for Sewage Free 
Seas.  Then encourage your friends and 
family to do the same.  We are hoping 
that as many as 10,000 people will sign 
up to Sewage Free Seas.  The consulta-
tion is only open for 6 weeks, so don’t 
delay taking action!   

When the consultation closes, we 
will invite the Director of the Environ-
ment Agency and Environment Minister 
overseeing the consultation to the Pro-
tect Our Waves All Party Parliamentary 
Group. There we will present them with 
our consultation signatures and com-
pelling evidence from stakeholders and 
supporters about the need for Sewage 
Free Seas.  We’ll also invite public health 
scientists from the European Centre for 
the Environment and Human Health, 
surf industry leaders and other marine 
environment experts to speak about the 
need for Sewage Free Seas.

We need a critical mass that will be 
too loud to ignore.  It’s now or never - 
take action and sign up for Sewage Free 
Seas today!  

Sewage Free Seas Are  
Finally Within Our Grasp!

It’s now or never to stop sewer 
overflow pollution at our beaches!

In March 2016, we have the best opportunity in a generation to stop sewage pollution at 
our beaches. And we need your support. The Environment Agency has recently opened 
a consultation on how often water companies should be legally permitted to discharge 
untreated sewage effluent into our seas. Surfers Against Sewage has been monitoring 
sewage pollution at hundreds of beaches and surf spots nationwide.
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A GP from Cornwall confirmed to Dr 
Wright that his experience is sadly not 
uncommon.  Apparently he never goes 
surfing after it’s been raining for fear of 
what lurks beneath the waves.   

Last summer, the nation’s me-
dia also documented the unfortunate 
bathing incident at Polzeath, Corn-
wall where the Prime Minister and his 
wife were photographed bodyboarding 
shortly after a raw sewage discharge 
from a local sewer overflow.  They 
seemed to have escaped any adverse 
effects this time but we want to make 
sure they and everyone else can be safer 
in our seas in the future. 

Sick Surfer 
Case Studies:

Dr Georgina Sowman is a surfer, SUPer and GP from Northumberland.  
Recently she was stand up paddle boarding in the sea without knowing her 
local sewer overflow had recently discharged.  She suffered a severe illness 

with fevers and rigours, vomiting and sinus infection. Dr Sowman says:  
“It’s important to provide sewage free seas for local communities to enjoy”. 

Duncan launched his sailing dingy from Brixham yacht club during 
early August 2015.  Unfortunately, a graze on his leg became infected 

leading to serious illnesses.  He was initially diagnosed with meningitis and 
treated accordingly.  Clinical tests later confirmed a severe leg infection 

was the cause of the infection.  Duncan was hospitalized and received 
intensive treatment, followed by extensive and lengthy treatment at home.  
Thankfully Duncan has since made a full recovery. Duncan says: “Nobody 
should be subjected to the ordeal and infection I was. Sewage Frees Seas please!” 

Christine and Jo were both taken down with sore throats and chest  
infections after kite surfing at Lancing Beach, without knowing one of the 

many local sewer overflows had recently discharged.  Christine says: 
 “I just want clean and safe water to enjoy.  Sewage Free Seas please!” 

Dr Neil Wright and his daughter suffered a very unpleasant case of viral 
gastroenteritis from a surfing trip to Cornwall in March 2015. Dr Wright 
says: “As a GP in the midlands I had not anticipated the public health dangers of 

surfing after a rainfall event.  Our wetsuits kept us warm but they could not protect us 
against a toxic soup of bacteria and viruses.  Two days of vomiting and diarrhea were 

the price for surfing after a few days heavy rain.”

Add your name to  
the consultation calling for 
Sewage Free Seas today 

www.sewagefreeseas.org.uk 

SEWAGE FREE SEAS
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Be 
The 

Change

Cornish Schools to play starring role in  
keeping their communities litter free.

Our education team delivered the 
new, interactive ‘Be The Change’ work-
shop to over 2,000 primary and second-
ary school students from Launceston to 
Cape Cornwall. The workshops not only 
promoted the vital work already being 
done by Cornwall’s ‘Litter Heroes’ but 
also highlighted the need for more col-
lective action to stem the rising tide of 
litter blighting Cornwall’s communities, 
streets, countryside, beaches and seas. 

The ‘Be The Change’ workshops 
invited participants to ask themselves 
what role they can play to keep their 
communities litter free and inspire them 
to create their own innovative ‘Anti-Lit-
ter Action Plans’.

The schools involved were also invit-
ed to send a group of student represent-
atives to a ‘Rubbish Day Out’ hosted by 
SAS and Clean Cornwall at the Eden Pro-
ject on the 21st of March. Here they will 

pitch, Dragon’s Den style, to a panel of 
expert judges as they bid to win the in-
augural ‘Be The Change Award’ where, as 
well as receiving a bespoke piece of art-
work from Cornish glass artist Jo Downs, 
there are two grants of £500 to support 
the delivery of the most ambitious and 
inspiring ‘Anti-Litter Action Plans’.

The ‘Be The Change’ launch coin-
cides with Clean Cornwall’s new ‘Faces 
of Cornwall’ campaign promoting the 
incredible work that Cornwall’s ‘Litter 
Heroes’ are doing every day across the 
county’s streets, countryside, beaches 
and seas. Sadly, in spite of the tireless 
efforts of bin people, fishers, volunteer 
litter pickers, passionate school children 
and so many others, litter is still on the 
increase and we need to rethink and 
strengthen our litter action plans to en-
gage all members of Cornwall’s vibrant 
communities in the collective drive to    

As part of Clean Cornwall week, Surfers Against Sewage and Clean Cornwall were 
delighted to launch of their innovative new ‘Be The Change’ education programme in 
16 schools across Cornwall from the 7th – 21st of March.

“Litter knows no boundaries, it is a problem from source to sea. The 
solutions to this global crisis must start locally and where better to start 
than with Cornwall’s incredible schools!? We are so excited to be heading 
out to join forces with thousands of young Cornish people and to see them 
‘Be The Change’ that they want to see in their communities.” 

—Dom Ferris SAS ProjectS MAnAger,

SAS EDUCATION
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a cleaner Cornwall.
The litter crisis knows no boundaries 

and impacts land and sea alike. There are 
now approximately 4,000 items of litter 
for each mile of the UK’s coastline, this 
equates to a staggering 1 million pieces 
littered across Cornwall’s stunning 300 
miles of coast. Over 80% of marine lit-
ter is thought to come from land based 
sources, which is no surprise considering 
2.25 million pieces of litter (the majority 
of which is plastic) are dropped on the 
streets of the UK every day.

These shocking statisticss emphasise 
the importance of our ‘Litter Heroes’ but 
clearly highlight the need for individuals 
and communities in Cornwall to help 
them by taking responsibility for the 
litter problem too. We can all make small 
changes to our lives that have a big im-
pact on the wellbeing of our community 
and our environment and through the Be 
The Change education programme Cor-
nish schools will be leading by example.

The ‘Be The Change’ educational 
resources are designed to encourage, in-
form, inspire and empower young people 
and the communities they represent. 
The content is aimed at Key Stage 3 and 
hits the following attainment targets of 
the National Curriculum: Science,  

Geography, Citizenship and PSHE. The 
resources will be available for download 
at www.sas.org.uk from March 23rd 2016.

Once we have piloted the Be The 
Change education programme in Corn-
wall, we are aiming to roll it out nation-
wide later in the year. 

 “We have been absolutely thrilled by the number of schools saying a big ‘yes’ to 
being a part of Be The Change. We know, without any doubt, that these schools 
are taking notice of litter and its impact. With young people thinking more 
about how litter finds its way on to our beaches, pavements, hedgerows and 
coming up with their own ideas about the role they can play to stop this, maybe, 
just maybe, the change they want to see and make happen will encourage 
others around them to think about what they can do as well.”

 —Lady Mary Holborow cleAn cornwAll chAir 

To find out more about the Be The 
Change education programme  
or to get your school involved 
contact our education team at  
education@sas.org.uk or call 

01872 553001

SAS EDUCATION
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 Name, age and years surfing: 
I’m Ado Shorland,  a 48 yr old self em-
ployed flooring supplier and installer at 
Shor-fit Flooring, I’ve been surfing for 
30 yrs.

 
Which beaches do you protect?

 Widemouth Task Force (WTF) pro-
tect all the private beaches  and council 
owned in the Widemouth area: Upton, 
Salthouse, Widemouth, Blackrock, Wan-
son and Millook. We are also involved in 
cleans with local schools at other beach-
es in and around Bude.

Your beach clean vital statistics:
First organised beach clean: May 2011
Total organised beach cleans: 91
Total amount of rubbish: 2,456 bags (9.8t)
Members : 1998 
Volunteers: 2,483  on  91 cleans
Highest: 290, local school
Awards : Local Hero environment award, 
Volunteer Cornwall Environment highly 
commended.
Beach finds include:  Lego, Petzl head 
torch (which still worked), 3 wigs on 
same beach over 3 months apart and a 
diamond and gold ring in a box.

You are one of the founders of one of the 
UKs most active and inspiring volunteer 
beach protection groups tell us a little of 
its history and more importantly your 
plans for the future?

After a surf at Salthouse, I usually 
picked up a few bits of driftwood and 
rubbish on my way back up to the van,  
this day the beach was strewn with 
masses of debris, so I got a few  friends 
together and organised a pick up. The 
first cleans took place on  a Bank holiday 
in  May 2011 at Salthouse, Widemouth 
and Wanson,  20 of us collected over 
60 bags full, from there I started the 
Facebook group Widemouth Task Force 
(WTF) with the motto LOVING WHERE 
WE LIVE!

Initially I had aimed to have 2 cleans 
a month, but quickly realised with dif-
ferent weather conditions come different 
amounts of rubbish, so now I organise 
them when and where they're needed.

 
All conservation is local, tell us why you 
work so hard to ensure Widemouth Task 
Forces remains focused on local commu-
nity engagement and action?

Widemouth Task Force has grown 
somewhat since 2011 and is not just a 
beach clean group anymore but a pow-
erful community based environmental 
group, we are asked by our parish and 
town councils for advice and thoughts on 
a number of local issues. We have been 
working alongside Cornwall Council 
since we started  and are now  a major 
contributor to the European Blue Flag 
award and Seaside award for Wide-
mouth,  providing the 5 environmental 

criteria needed for the application, we 
are well supported within the village too, 
so raising the £750 needed from local 
businesses was complete within 2 hours! 

Along with a few other WTF mem-
bers, I’m now a British Divers Live Ma-
rine  Rescue (BDLMR) medic,  dealing 
with live stranding of Seals, Dolphins 
and other cetaceans, we see a lot of dead 
marine life in North Cornwall, some in-
volving entanglement in ghost netting.

We have a few projects up our sleeves 
for the future, with a crack down on 
plastic bags in local shops and take -  
aways high on the list.
 
Think Global Act Local: 

WTF is an important part of the big-
ger picture, by establishing community 
based groups we become visible to our 
friends and neighbours in the effort that 
we make, I find people want to support 
that. Social media has also grown, and 
is a great tool for raising awareness, so 
what we do under ‘Widemouth’  grabs 
attention locally  with people saying 
“hey! I can get involved in that, it’s only 
down the road” or people online just 
wanting to find out what we’re about.

The Surfers Against Sewage beach 
clean series is something we got in-
volved in straight away at Widemouth, 
from that  local interest and member-
ship grew considerably with 100 volun-
teers at our last joint clean! SAS work so 
hard nationally and Globally so I like to 
think groups like ours are  the little cogs 
supporting the bigger wheel.

 
 You’ve been involved with trying to 
solve the marine litter crisis scale for 
many years. How do you think we (SAS) 
can reach our goal of a 50% reduction in 
UK beach litter by 2020?

SAS’s goal of 50% reduction in UK 

beach litter is achievable, the projects 
they have running right now are without 
doubt making changes, with the public 
becoming more involved and businesses 
/ fisheries taking responsibility. 

 I believe we still need more heads 
turned to what we are doing to our 
oceans and rivers , we still need more 
individuals to step up to the plate, and  
form  community groups which take  
care of our beaches and rivers. We need 
more support from Government, our 
county councils, local town councils   
and parish councils.

 
It’s so inspiring to see how many  
community beach protection and  
anti-litter groups there are across 
 the UK now compared to when the 
Widemouth Task Force first began.  
Do you have any tips for those who 
might be thinking of starting their own?

When I started out with WTF I had no 
clue what to do or how it would develop, 
all I knew was that I had to do my bit.

  First off I needed a place to organ-
ise from, so setting up a social media 
Facebook  page was vital, then to find 
a name, Widemouth Task Force was 
chosen because of the abbreviation …
WTF.. (you wouldn’t believe the amount 
of messages I’ve had to tell me what it 
means ).  Contact your  local Keep Britain 
Tidy beach care coordinator, ours was  
Neil Hembrow who has been brilliant, 
helping out with  first aid courses, Insur-
ance and beach clean gear. From there, 
pick your beach and go for it!

How can people get involved with 
Widemouth Task Force, what’s next  
on at your stunning beach?  
For the latest info  join  Widemouth  
Task Force on Facebook,or follow us  
on  Twitter and Instagram.

SAS TALKS TO...

SAS talks to...

Widemouth  
Task Force
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Pink Tide Plastic Bottles Don’t Just Vanish

The New Year greeted us with a vast 
pink tide in the southwest - 18,720 
bottles of Vanish detergent that first 
appeared on Cornish beaches in early 
January, before spreading north and east 
with the prevailing swells and winds.  
Thousands of bottles were spotted in 
vast slicks out to sea on the south coast 
of Cornwall, which then began to wash 
ashore, littering beaches with a pink 
tideline. 

Such an abundance of one type of lit-
ter, and particularly with such visibility, 
meant that conservation groups in Corn-
wall quickly identified the culprits. The 

bottles came from containers lost over-
board from a cargo ship off the west of 
Cornwall. On 19th May 2015, a number of 
containers were lost from the cargo ship 
DS Blue Ocean, including the offending 
container with 18,720 bottles of Vanish 
detergent.  The containers will then have 
drifted, posing a serious hazard inside a 
busy shipping lane, before sinking to the 
seabed.  Here the containers rested, the 
seawater corroding them and the au-
tumn swells gently rocking the contents 
loose.  

The serious storm activity the south-
west experienced over winter will have 
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finally broken the container and re-
leased the 18,720 pink Vanish detergent 
bottles.  Then huge waves and furious 
winds will have driven these bottles 
shoreward, many still containing the 
hazardous chemicals, before depositing 
them on Cornish beaches where they 
were first seen.

Poldhu, the National Trust beach  
on the Lizard (Cornwall) was one of the 
worst affected and the local volunteers 
did a fantastic job removing several 
thousand bottles from there and  
surrounding beaches.  Whilst the local 
authorities recommended the public 
didn’t remove the bottles we felt  
direct action was needed, as our  
supporters were rightly outraged  
and ready to take action.

We immediately coordinated several 
community beach clean events in re-
sponse to the Vanish disaster, directly 
removing hundreds of bottles from the 
beautiful beaches across the north and 
south coasts of Cornwall. Thank you to 
all the 'Pink Bottle' beach clean volun-
teers who joined us at Polurrian, Poldhu, 
Mullion, Church Cove and Porthleven.

Hero award had to go to Kayak Adven-
turer Joe Leach! Joe grew so frustrated at 
seeing the ‘slicks' of bottles floating just 
offshore that he went home, got his kay-
ak and proceeded to collect over 100 bot-
tles in freezing conditions at Mullion.

As shocking as this disaster has 
been, each and every volunteer echoed 
our thoughts that when compared to the 
8 million items of marine litter entering 
our oceans each day this is just a drop in 
the ocean. #marinelittercrisis

We also immediately contacted the 
parent company of Vanish – Reckitt 
Benckiser who issued a standard compa-
ny statement, stressing how important 

the environment is to their company 
and how they will work with the relevant 
authorities to ensure Poldhu is free from 
pink plastic pollution….. They’ve gone 
surprisingly quiet since then despite the 
fact the pink bottles keep appearing fur-
ther and further afield…

This is not good enough. When Van-
ish employed a logistics company to 
transport 18,720 bottles of Vanish from 
factory to market they need to ensure 
the company takes the necessary pre-
cautions to ensure their product doesn’t 
end up polluting our beaches. And in this 
case, act more swiftly to prevent the on-
going mass stranding of plastic bottles 
and chemicals on our beaches.

Mass marine litter episodes like this 
Vanish disaster happen frequently.  In 
recent years there have been well doc-
umented disasters involving lost con-
tainers of Lego, Golden Vagina tobacco, 
Baxters medical supplies, HP Printer 
Cartridges all culminating with plastic 
pollution ending up on our beaches.  As 
far as we are aware, none of these com-
panies have tightened up their company 
policies to better protect the marine en-
vironment from future container losses. 
Sadly, they probably won’t do anything 
until better legislation forces them to do 
so, or public shun offending companies 
though the purchase power.

A plastic bottle may persist in the marine environment for more  
than 450 years if left on a beach. They don't just vanish.

Take aCTion WiTh Surfers 
Against Sewage at the Big Spring 

Beach Clean.

Download the Marine Litter 
Report today at www.sas.org.uk/

campaigns/marine-litter/ 

PINK TIDE
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Devalue

Dedesignation of beaches removes  
water quality protection for beach 

users and the environment 

Dirty

 Beaches

Tricks
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decades.  To ‘solve’ this water quality 
problem the authorities have decided to 
de-designate Staithes, removing it from 
the list of official bathing waters.  From 
2016 onwards, Staithes will no longer be 
a designated bathing water; the water 
quality won’t be tested at Staithes; the 
Environment Agency will not be required 
to develop and implement actions plans 
to improve the water quality.  The au-
thorities are simply washing their hands 
of a problem they’ve failed to solve.    

De-designation means future invest-
ment to protect and enhance the water 
quality around Staithes (and to protect 
the health of those that use the water) 
will be almost impossible to secure.  
Water quality could well get worse, the 
health risks to water users could  in-
crease for the resident and visiting surf-
ers, paddlers and children exploring rock 
pools with their fishing nets.  The public 
health warnings required at bathing 
waters with poor water quality will also 
be removed, exacerbating the problem 
by withholding important public health 
information.  

During 2015 Defra launched a consul-
tation on the potential de-designation of 
Staithes.  287 people responded with 282 
in favor of keeping Staithes as a desig-
nated bathing water, and only 5 against 
(less than 2%).  But Defra have sided 
with the 5 individuals and de-designated 
Staithes.  Compounding this injustice, 
SAS have uncovered more than 50% of 
the beach user survey evidence supplied 
by Scarborough Borough Council should 
be dismissed.  Whilst the surveys record 
huge numbers of people on the beach 
and paddling in the shallows, they also 
show limited numbers of swimmers.  
However, this is because the majority of 
the surveys were completed during low 
tide, where water levels in the harbor 

make it impossible to swim.  
Surfers Against Sewage has written 

to the Environment Minister calling for 
an immediate reinstatement of Staithes 
as a designated bathing water to ensure 
the community and visitors continue to 
be protected by the Bathing Water Di-
rective and actions can be introduced to 
improve water quality.  

We have also written to Robert Good-
will, MP for Scarborough and Whitby 
(and Staithes).  We were shocked and 
disappointed to learn that Mr Goodwill 
MP responded to our letter by also writ-
ing to the Environment Minister “sug-
gesting that he does not do anything 
to attempt to turn this around”.  Con-
tinuing with “…I have also had letters 
from constituents congratulating me on 
finally removing this annual bad news 
story...”  Mr Goodwill MP seems more 
interested in avoiding a bad news story 
next May rather than standing up for the 
community at Staithes and delivering a 
cleaner and safer sea that can benefit the 
locals and tourist industry.    

We will await the Environment Min-
ister ruling on our objection and if he 
continues down the path of de-designa-
tion for Staithes we will be organising a 
community campaign against this clear-
ly incorrect and inappropriate decision.  
If they get away with hiding the problem 
at Staithes, could your beach be next?  

For more inFormation and to join the 
community campaign action, please visit 
www.sas.org.uk or email andy@sas.org.uk

Much to our dismay, Defra has re-
moved Staithes from the list of Eng-
land’s designated bathing waters.  But 
why is this a retrograde step and why 
should you care?  

In the eyes of the authorities, the 
most valuable beach is the designated 
bathing water.  There are 627 designat-
ed bathing waters around the UK (418 
England, 102 Wales, 84 Scotland and 23 
Northern Ireland).  For a beach to be-
come a designated bathing water it must 
have a ‘significant’ amount of people 
using the beach and sea.  

Only designated bathing waters are 
protected by the EU Bathing Water Di-
rective.  This vital piece of legislation 
requires regulators to test water qual-
ity weekly during the bathing season 
(May-September), restricts the amount 
of pollution that can impact the beach 

and the people that use it.  The directive 
also requires authorities to warn the 
public about pollution events. Surfers 
Against Sewage campaigned long and 
hard to secure significant improvements 
to the Bathing Water Directive in 2006, 
and whilst it’s not perfect, it’s the best 
legal tool we have to improve water 
quality and protect your health.  These 
important safeguards of course don’t 
apply at beaches that are not designated 
bathing waters.  

Staithes, a picturesque coastal village 
in North Yorkshire had been a desig-
nated bathing water for decades.  It has 
several superb surfing waves, a lovely 
rock pooling area and a beautiful sandy 
beach that is well used by locals and 
visitors. Staithes unfortunately has also 
consistently failed the Bathing Water 
Directive’s water quality standards for 

“ The public health warnings required  
at bathing waters with poor water quality 
will also be removed, exacerbating the 
problem by withholding important public 
health information.”

DIRTY TRICKS DEVALUE BEACHES
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Regional 
Reps Update

The Surfers Against Sewage Regional 
Reps have started 2016 with a bang; 4 
tonnes of marine litter removed from 
our coastline and over 800 people mo-
bilised at 25 beach cleans, 11 education 
talks to various groups and a fact finding 
trip to Oslo to report back to the Scottish 
Environment Minister on their Contain-
er Deposit Scheme; it is clear it’s going to 

be a big year! Even on their holidays the 
Reps have been protecting the marine 
environment with beach cleans being 
organised in Morocco and Barbados. 

With this in mind and the expansion 
and development of the Regional Reps 
Programme in the last few years (we 
have seen a dramatic increase from 40 
Reps in 2013 to the current total of 75) we 

as usual The Reps need your help. If you 
want to get involved with a beach clean or 
event or feel your event would benefit from 
having an SAS Rep attending please email 
Jack at jack@sas.org.uk.

are asked more and more for a definition 
of what an ‘SAS Rep’ is:

Essentially, Surfers Against Sewage 
Regional Reps are a group of hardworking, 
passionate, engaging volunteers from a va-
riety of walks of life who all share a passion 
for our oceans and beaches, and a drive to 
protect and conserve them. They are the 
voice of SAS in their communities; leading 
beach cleans, conducting education talks, 
lobbying local councils and governments, 
highlighting regional issues and motivating 
and empowering communities to take own-
ership of their beaches and safeguard them 
for future generations to enjoy.

Following 2015, the most successful 
year for the Regional Reps, and with such 
a flying start, the upwards trajectory 
for the Reps is set to continue; monthly 
beach cleans and campaign actions, such 
as Think Before You Flush on World Toi-
let Day; a plethora of education talks and 
school visits planned; attending festivals 
and events such as Boardmasters, Paddle 
Round The Pier, National Watersports 
Festival and Clevedon Tides Festival; and 
political lobbying are all on the cards. It 
is definitely going to be a big year! 

Regional Reps Training at  
the Eden Project

The first Regional Reps Event of 
2016 took place over the first weekend 
of March and what a weekend it was! 
New Regional Reps from across the UK 
came together (some travelling all the 
way down from Preston!) at the iconic 
Eden Project in Cornwall for a weekend 
of learning, team building and fun. Ac-

commodation was in re-used shipping 
containers on site at the Eden Project 
and full use was made of the fantastic 
facilities on offer across the site, which 
shares so many of its core values with 
Surfers Against Sewage. The Reps were 
all hugely impressed with the sustaina-
bility message embedded throughout the 
site and by the awe-inspiring biomes.

Activities ranged from helping to 
design a ‘Trasher Hunt’ for the Be The 
Change education programme to run-
ning the first Big Spring Beach Clean of 
the year at Pentewan Beach. We were 
also lucky enough to have a talk from 
an external speaker, Josef Williams, on 
face to face fundraising and membership 
recruitment. 

A huge thank you to the players of 
the People’s Postcode Lottery for helping 
us to create an inspiring, motivating and 
truly unique event, bringing together 
and rewarding our amazing network of 
Regional Reps.

REGIONAL REPS UPDATE
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Name: Christian Wilson
Age: 44
Occupation: Solicitor
Organisation: Stephens Scown LLP
Lives: Cornwall

How clean are your local beaches? 
My local beach, Praa Sands, is  

generally very good- there has been a 
real improvement in water quality over 
the last 15 years. Shipping pollution is 
still a problem, as is consumer plastic, 
but generally very good.

What does the marine environment 
mean to you and your organisation? 

Our marine environment is a vital 
part of the Cornish economy and our 

organisation would not be the same 
without the businesses and charities 
that rely on it. For me personally, as an 
avid surfer and sailor for more than the 
last 30 years, I have derived an enormous 
amount of pleasure from our marine en-
vironment. It’s the perfect escape from 
day to day issues. 

Can you tell us a bit more about your 
‘love where you live’ campaign?

 Like everyone at Stephens Scown, 
we are all proud to call the South West 
home, that is why we decided to share 
this love with others – although, I must 
admit, it is tough giving your favourite 
secret hot spot away (though I’m not 
confirming or denying whether I have 

Star Supporter

Christian Wilson
named the best secret spot!).  Our staff 
have highlighted their favourite places 
in the region and top tips including best 
beaches, what to do with the kids on a 
rainy day and even ideas for a first date!

Why did you decide to run this  
campaign? 

We wanted to demonstrate our  
commitment to the region and high-
light what a great place it is to live and 
work.  Hopefully it will encourage others 
to move here, for businesses to relocate 
and for those that already live here to 
explore and enjoy it even more.   We even 
have a VW campervan which we give 
to our staff and clients to use to get out 
and about – but it can’t leave the region!  
#lovewhereyoulive

What does the South West  mean  
to you and your organisation? 

Stephens Scown was founded in 
Cornwall in the 1930s and the South West 
has always been our home. As true ‘lo-
cals’  we are committed to the people and 
the businesses of this vibrant, diverse 
region – they always have been and al-
ways will be our primary focus.  We are 
very proud of our heritage and roots.

How did you first hear about Surfers 
Against Sewage?

 I’ve been aware of SAS since the early 
nineties and used to take part in the Surf 
to Save events at Polzeath, which was 
great fun.  SAS’s work has been a central, 
integral and well established  part of the 
Cornish maritime environment for many 

years which is particularly close to the 
hearts of surfers and anyone who enjoys 
or derives  a benefit from our unique 
Cornish coastline.  SAS has made huge 
difference to water pollution issues in 
the region.

How will you be supporting SAS  
and what does this mean for us in  
the long term?  

We will be working with SAS on  
protecting their charity and there  
are plans for our staff to get more in-
volved with SAS initiatives such as  
beach cleans.   The aim is to protect our  
coastline for everyone to enjoy in  
years to come.

Any plans for the summer? 
Making the most of the beautiful 

west Cornwall beaches and looking  
forward to surfing after work when it 
gets lighter!

Caught any good waves lately? 
My local spot is Praa Sands- at its very 
best at this time of year. Recently I man-
aged to get in three times in a weekend 
as the surf was so good (head high plus 
and offshore) – something I haven’t 
managed to do since student days.

Favourite spot in the south west? 
It’s got to be Godrevy – long, long 

walls and beautiful winter sunsets.  
The first time I surfed there was almost 
thirty years ago, it was ‘corduroy to  
the horizon’ – the image still lingers in  
my memory. 

PIPELINE 98

In every issue we meet somebody who goes above and beyond in the realm of supporting 
the campaign for a clean, safe and protected marine environment.  
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MEMBERSHIP PAGES

Direct Debit Explained
We’ve recently added the option for you 

to renew your membership by direct 
debit online.  All you have to do is follow 

the ‘join’ links and we will know that 
you are an existing member.  Here’s the 
answers to a few FAQ’s we have about 

direct debit…

Why is Direct Debit so important?
Direct Debit reduces administration and 

therefore  
costs less to process than other forms of 

payment.   
This means more of the money that you 

donate for  
your membership goes towards paying 

for vital campaigns work.

How do I start to pay by Direct Debit?
As long as you have a Bank or Building 

Society account, setting up a Direct 
Debit should be quick and trouble free.  
You can set one up via the join pages 
on the SAS website, or you can fill out 

the renewal form that comes when 
we ask you if you’d like to renew your 

membership.

Is Direct Debit safe?
Yes, paying by direct debit is the safest 
method of payment you can make.  This 

is because you are always covered by 
the direct debit guarantee which means 
that if an error is made in the payment 
of your Direct Debit, by Surfers Against 

Sewage or your bank or building society, 
you are entitled to a full and immediate 

refund of the amount paid from your 
bank or building society.

Gift Aid Explained
As long as you are a UK taxpayer, we can 
now claim gift aid on your membership 
donations, which means for every £10 

that you donate, we can claim £2.50 back 
from the government at no cost to you or 
to us!  Just fill out the enclosed form and 

send it back to us!

Membership Secret Code
To access the membership area where 
you can find the latest digital copy of 
Pipeline magazine, the secret code is 

now: freeseas
And for your members’ 10% discount 
in the SAS Eco Surf Shop, just type 

freeseas into the coupon code box as 
you check out.

£4 a month helps pay for community information campaign materials to educate local 
communities about the issues affecting their coastline.

£10 will help us to equip 
a family to take part in a 
beach clean, helping us 
to buy bin bags, gloves, 
insurance and first aid kits.

Your regular donations help train & equip regional representatives to care for their local 
coastal region.
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FUNDRAISING WIZARDS  

COMMUNITY 
FUNDRAISING!
WE NEED YOU! 

Our new friends at 
Belushi’s in Newquay 
nominated us as their 
Charity of choice for 
their Christmas auction 
and raised a wonderful 
£445! 

Dave Perry Organised 
the River Itchen 
Biathlon and donated 
£500 to SAS! You’re 
amazing!

Jon Hinkley and family 
held a harvest Auction 
and Party raising an 
incredible £702!

Zuzana at the Crown 
and Anchor has now 
raised an impressive 
£503.39 through making 
and selling Bracelets! 

Andy Campbell ran 
the Aberystwyth 10k 
alongside friend David 
Pickering and together 
they raised £303! 
Thanks fellas! 

Alex Chisholm and level 
3 music students from 
Cornwall College held 
a fundraising night at 
the Chy Bar and raised a 
whopping £264.11

Louise Allen cycled 
form St. Malo to Nice 
and raised £745.00! 

The incredible surf 
society at Royal 
Holloway University 
not only completed 
a dry January- but 
completed January 
drinking only water! 
Fair play! A whopping 
£765.50! 

Cardiff University Surf 
Club ran the Cardiff 
marathon raising 
£559.94! 

Our Regional rep Steve 
Crawford held a film 
night raising £66.30, 
and also nominated 
SAS for Nisa’s making 
a difference locally 
scheme and secured 
a further £300! Great 
work!

The Power Penguins 
and their families 
have all been amazing 
spreading the word 
through their song 
commotion in the 
ocean! So far bringing 
in over £300! 

Thank you to Adrian 
Betchette for running 
the Yorkshire coast 10k 
road race and raising 
£150! 

To all of you- Thank you! We cannot continue without you, and every event or challenge 
you take on in aid of SAS helps us to clean more beaches, educate more children and get 
closer to changing more policies to help our marine environment!
Here’s what you have all been up to and the achievements over the last few months!

We need your help to continue 
to spread the word and raise vital 
income! Can you spare a day to 

protect your beach?

We are expanding our community fundraising and are visiting more supermarkets to 
hold more bucket collections; these days are great to reach the wider community and we 
need some helping hands, if you would like to join our volunteer fundraising team in your 
community please get in touch with Katy! katy@sas.org.uk 
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We’re incredibly lucky to have the support of a number of businesses through 1% For the 
Plant, a commitment to give 1% of your businesses turnover to an environmental cause. 

Ed & Sofie (and their son Kit!) are one of our supporters; they tell us why they have made 
this commitment. Soul & Surf is based in Kerala & Sri Lanka where we run beach clean-
ups, a kids surf club, water filter programmes and support a ‘social projects’ charity. But 
we are surfers from the UK and wanted to do something back home. SAS are the ones 
who are making sure our kids can enjoy the ocean as much as we do, so we give 1% of 
our turnover to them every year.

We’d like to say a huge thank you to Soul & Surf and our other 1% For The Planet 
supporters, 60Sticks, Gilmation, The Coffee Camper, Shoreline Taxis, Bio nutrition & 
Sharpenson Ltd. 

We have launched a new business membership scheme, the 250 Club. It’s a great way for 
any business to support our work and to show their commitment to protecting the UK’s 
beautiful oceans, waves and beaches. 

It’s a commitment to be part of a powerful network of leaders driving forward a 
movement for change. Your support will help us to work in communities across the  
UK to care for our coastline. 

We’re aiming to have 250 businesses supporting the scheme; this will make a huge 
difference to SAS and to our work. Membership is so important to SAS, we can plan our 
work and budget knowing that we can rely on this vital income. 

FOR £250 A YEAR YOUR BUSINESS WILL RECEIVE THE FOLLOWING BENEFITS:
•  You will be part of an exclusive group that will have a noticeable  

impact on the UK’s coastline through your support of SAS
•  Use of the SAS 250 Club logo & sticker to show your  

commitment to clean seas and the coastline in the UK 
•  A post on our Facebook page announcing your membership
•  Listing on www.sas.org.uk at a SAS 250 Club member 
•  3 x copies of the SAS magazine – Pipeline each year
•  Campaign updates including campaign materials, Think Before You Flush,  

No Butts on the beach, etc.  

For more information about the 250 Club please contact jess@sas.org.uk 

Thank you to all of the businesses that are currently supporting the 250 Club, you can see 
them on page 50. 

THANK YOU TO ALL OF OUR 1%  
FOR THE PLANET PARTNERS!

SAS LAUNCHES NEW  
BUSINESS MEMBERSHIP!
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SAS SHOP
Organic, Eco Friendly, Sustainable, Recycled

New In:  
SAS Embroidered Unisex Sweatshirts 
£38
It's official... SAS merchandise just 
got smart! Our men's and women's 
sweatshirt comes in navy and grey and 
is made of organic cotton and shredded 
plastic bottles! Crazy right?! But it 
makes for an amazingly soft recycled 
product that has a cool story to tell.

Fight For Our Seas £25
Our Fight For Our Seas Tee is a  
unisex tee made from recycled trash!! 
We salvaged waste cuttings  
from organic cotton clothing, shredded 
them, blended with recycled plastic 
bottles, printed them with water based 
inks and turned them into soft and 
comfy SAS  tees.

Brainwave Tee £25
This vintage washed, 100% organic 
cotton tee in white has a large back 
print of a skull, and a barreling wave in 
place of the brain. This strong image 
promotes thoughtfulness towards the 
ocean, to be able to conserve the ocean 
and its wave we have to be mindful to 
its needs.

You Should Have Been Here Yesterday 
Long Sleeve Tee £32
Made from 100% Fair Trade cotton and 
weighing in at 155 gr this classic long 
sleeve tee with contrast denim marl 
sleeves is a great all-round tee. This 
2016 design is a four colour print. Sewn 
onto the hem is a 100% cotton Surfers 
Against Sewage label

‘Discount code for 10% off in the shop is ‘freeseas’ ’ To Order Visit: www.sas.org.uk/shop/ Or call:01872555953

Pollution Hoody, same old school 
design, new garment £45
This is a super soft slim fit SAS Fleece 
from back in the day when Mau Mau 
designed this now classic pollution 
logo. Mau Mau was there in the 
beginning for SAS, designing the 
pollution logo for free, it really helped 
SAS to gain its image and support in the 
early start up days. This hoody is warm, 
soft and really cosy. Small front chest 
and large back pollution print.

Beach Clean Team 2016 Tee
RRP £25, use discount code ‘superstar’ 
to get this tee for £17.50!
Are you one of our cherished 15,000 
beach clean volunteers? If you are…
THANK YOU! All profits from this T-shirt 
fund our beach clean-up operations. 
This is a unisex tee made from organic 
cotton and shredded plastic bottles. We 
can’t wait to see you wearing this out on 
the beaches!
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surfers aGainsT seWaGe CampaiGners show the love 
for our oceans as part of the Climate Coalition ‘For 
the Love of’ action in February 2016.  
Download the SAS Climate Change Report here:  
sas.org.uk/campaign/climate-change-report/
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SAS PARTNERS

SAS SUPPORTERS

If your company would like to support SAS campaigns protecting waves, oceans and beaches 
around the UK please contact Peter Lewis on pete@sas.org.uk to discuss opportunities. 

Moondance
Foundation

The S U R F  &  M U S I C  F E S T I V A L  O N  T H E  C O R N I S H  C O A S T

A U G U S T  1 0 - 1 4

L I N E  U P  S U B J E C T  T O  C H A N G E

Beyond The Line Up
BEACH SESSIONS / AF TERPARTIES / PRO SK ATE & BMX COMPS / SURF VILL AGE / CORNISH MARKE T SURF ART, PHOTOGRAPHY & FILM  
BEACH BAR & BBQ / SURF LESSONS / WELLBEING AREA ON SITE ECO SPA / LUXURY CAMPING & GL AMPING /  STUNNING COASTAL LOCATION

Boardmasters Pro

WORLD SURF LEAGUE QUALIFYING SERIES
MEN’S OPEN / WOMEN’S OPEN /  MEN’S LONGBOARD / WOMEN’S LONGBOARD  PROUDLY SUPPORTED 

SINCE 2001
RIDING WAVES TOGE THER 

FOR OVER 30 YE ARS

APRÈS / ARTWORK / BEN REMEMBER / BICEP / BIG DEAL / BODHI / CAMELPHAT / CARLY FOX X 
COASTS / THE CORRESPONDENTS / DANNY HOWARD / DETROIT SWINDLE / DOORLY / DUSK Y / ELI & FUR

ELIZA & THE BEAR / ETON MESSY  / FORMATION / GABRIELLE APLIN / HEIDI / HEIN COOPER / JACK SAVORET TI  
JAMIE LAWSON / JONAS RATHSMAN / KLOE / LOUIS BERRY / MARIBOU STATE / MNEK / THE MOUSE OUTFIT  

NAHKO & MEDICINE FOR THE PEOPLE / RATIONALE / SPRING KING / TOUCAN / VANT / WHITE

CHASE & STATUS / DEADMAU5 / JAMES BAY
CATFISH AND THE BOTTLEMEN / KAISER CHIEFS / PRIMAL SCREAM

LIANNE LA HAVAS / SIGMA LIVE  / CRAIG DAVID’S TS5 / WILKINSON  LIVE   
WOLF ALICE / EXAMPLE + DJ WIRE / FOXES / SOUL II SOUL / MYSTERY JETS  

KANO / KREPT & KONAN / THE MAGIC NUMBERS / EATS EVERYTHING 
PROTOJE / JACKMASTER / ROOTS MANUVA / RAT BOY / BLOSSOMS   

MIKE SKINNER & MURKAGE  PRESENTS TONGA / RALEIGH RITCHIE / SOAK

pipeline99_dev.indd   50-51 16/03/2016   15:05



52 PIPELINE 99

C

M

Y

CM

MY

CY

CMY

K

bsbc_mag_new_ad.pdf   1   18/02/2016   16:59

pipeline99_dev.indd   52 16/03/2016   15:05


